
Opinion
Volume 10  Issue 1- July 2026
DOI: 10.19080/CTFTTE.2026.10.555780

Curr Trends Fashion Technol Textile Eng
Copyright © All rights are reserved by Abhishek Yadav

Virtual Try-On: Revolutionising Customer 
 Experience in Clothing  

& Fashion

Abhishek Yadav1* and Avinash Bajpai2

1Junior Jr Faculty, School of Retail & Fashion Merchandise FDDI, Ministry of Commerce & Industry, GOI, India
2Senior Sr Faculty, Grade I / HOS, School of Retail & Fashion Merchandise FDDI, Ministry of Commerce & Industry, GOI, India

Submission: June 25, 2026; Published: July 06, 2026

*Corresponding author: Abhishek Yadav, Junior Jr Faculty, School of Retail & Fashion Merchandise FDDI, Ministry of Commerce & Industry, GOI, 
E4/694 Maansarovar Yojna, Sector-O, New Gudaura, Lucknow, India

Curr Trends Fashion Technol Textile Eng 10(1): CTFTTE.MS.ID.555780 (2026) 01

Current Trends in
Fashion Technology & Textile Engineering
ISSN: 2577-2929

Keywords: Virtual try-on; Fabric; Screens; Clothes; Algorithms

Opinion

Ten years back, getting clothes from the web felt like guessing. 
Scrolling through images came first, then squinting at sizing 
guides followed close behind. What showed up on the porch? Luck 
played too big a role. Now, tools are quietly reshaping how assured 
people can feel. Imagine slipping into clothes without stepping 
into a store - this now happens through screens. Thanks to 
smarter algorithms, cameras that understand depth, and models 
with built-in three-dimensional view, mirrors have gone digital. A 
shopper moves; the outfit follows, adjusting like real fabric. What 
once needed a changing room now unfolds in seconds online. 
Seeing yourself in new styles used to mean guesswork - it doesn’t 
feel that way anymore. Software learns from movement, light, 
even body shape, then renders results nearly instantly. These tools 
aren’t just flashy - they’re shifting expectations. People expect 
accuracy, speed, realism. Behind it all? Math meeting imagination. 
The result feels almost magical - but runs on codes.

Peering into your phone’s screen, you might test-drive red-
tinted glasses like they’re part of a costume change. Slip into a new 
shade of lip colour without touching a tube - just tap, watch, decide. 
A jacket hangs differently depending on who wears it; now you can 
see that before stepping near a store. These moments mix real life 
with pixels so smoothly, the difference fades almost silently. Out 
there, more people now buy things through websites than ever 
before. Because of that shift, how shoppers act isn’t what it used to 
be. Logging on beats, walking into stores when time matters. Yet 
something always felt missing - actually touching or testing items  

 
first. Step inside virtual try-ons - they fill that gap quietly. Instead 
of guessing how clothes fit or makeup looks, users see themselves 
wearing them. This twist brings store-like moments straight to 
screens at home. Behind the scenes, cameras and software work 
together like mirrors do in shops. The result? A closer match to 
holding something real [1].

Now showing up on shopping sites everywhere, what felt like 
science fiction has quietly turned routine. A gadget’s lens captures 
your shape, stance, movements - its software studies each detail 
without delay. Following that scan, clothes or accessories appear 
right on you through digital placement. Instead of guessing how 
something looks, users see it stick naturally to their form - all 
while standing still in front of a screen. Now showing up in many 
different industries, this tech helps people try on things before 
buying. Instead of guessing how a clothe would look, shoppers see 
themselves wearing items through screen-based fitting rooms. 
Without applying anything physically, makeup lovers preview 
shades right on their faces using apps. From home, users switch 
between glasses frames just by moving their head slightly. Trying 
on watches or necklaces happens digitally now, giving buyers 
clearer ideas ahead of decisions [2].

What makes these smooth interactions work? AR slips digital 
items into your real-world camera feed. Instead of just sitting 
still, those objects move when you do - thanks to computer vision 
spotting how faces and bodies shift [3]. Personal touches come 
alive through AI that learns what each person likes. Not only does 
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it adapt, but it uses fine 3D builds showing exact curves, surfaces, 
and colours. So, realism grows without calling attention to itself 
[4,5]. One step past shopper ease lies a hidden win for stores. 
Returns pile up as a major headache in digital shopping, especially 
when clothes don’t match expectations due to shifting size rules 
between labels. Try-before-you-buy tech helps people feel sure 
about choices - data shows these cuts down on return items. As 
folks play around with features like rotating outfits, they linger 
longer on sites, which tends to lead to more completed purchases. 
Still, every brand plays by slightly different rules behind the scenes 
[6-8].

Not just a trend, VTO taps into what people now expect when 
they shop. These days, buyers want choices that fit them – “not 
one-size-fits-all” displays. With virtual try-ons, companies suggest 
items matched to things like facial structure, complexion, build, 
or taste in looks, so picking products begins to mirror personal 
habits. What feels natural comes through. Still, even with 
potential, the tech comes with hurdles. Lighting shifts, camera 
specs, or spotty connections often change how smooth things feel. 
Sometimes what you see online does not match how something 
sits on your body or rests in hand. Personal details can become 
risky, especially if scans track face shapes or physical traits. With 
more stores using these tools, matching new ideas with careful 
handling of private info becomes necessary [9,10].

One step forward might mean virtual fitting rooms grow 
alongside immersive online shopping. Instead of guessing, smart 
assistants could pick full looks using what you like, where you’re 
going, maybe even past buys. Picture a version of yourself, built 
right, moving from store to store online without needing fixes 
each time. While scrolling feeds, people already test clothes inside 
apps they use every day - find it, wear it, grab it, all at one spot 
[11-13]. One step ahead, online shops could turn into lifelike 
worlds where people walk through digital aisles, touch items on 
screen, yet get help shaped just for them by smart helpers built 
with artificial minds. Even if folks keep calling it the “metaverse,” 
that idea might lag behind - still, pieces hiding beneath such talk 
are quietly growing real right now [14-16].

These days, stepping into virtual fitting rooms isn’t just for 
tech lovers. As screens replace storefronts, one thing stands clear - 
shopping online now feels more certain, almost like touching fabric 
in person. Confidence builds differently now, shaped by pixels 
that mirror reality. What once seemed futuristic fits quietly into 
daily choices, changing how decisions are made without fanfare. 
Behind every screen, shoppers now want to test things first. When 
it comes to stores, change isn’t coming - change already arrived. 

Virtual fitting doesn’t wait; neither should sellers. Because of AI 
and AR, trying before buying shifts from rare to routine. Instead 
of asking if digital previews matter, businesses must figure out 
where they fit. For many, that moment is later than expected. Yet 
others move fast, knowing delay costs trust. Future shopping lives 
inside devices, not just aisles.
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