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Appendix 1: Shows the questionnaire for deign no. 1.

Fropasal Moo (1) for the design of paintings, farnishings amd chairs for a advertising poster design inspired from graphic treatments proposal fo Stella di
coastal hatel inspired from the shape of jellyfish: mare hatel, Which can be wsd at the entrances of the hote or on the read

Duesthonmaire Stromg agree Agree Donol agree

The designer draws design ebements from the coastal environment and expresses them.
The textile designs showed a distinctive visaal identity that expresses the Egyptian coastal entiey,
The deskgn provided interesting tsuristic workls capable of sttracting you.
Farniture designs and pendants have helped you relax and enjoy the hotel
The hotel's furnitare and pendants designs provided a positive image of the Egyvptian coavtal
towrkst attractions.
The design has sttracied your attention.
You feel a distinctive design for the coastal hotel farniture and pendants,
The dieskgm gave the hotel a distinetive character distinguished from (s competitors,
The information contained In the advertisement was simple and easy to resd and understand.
The design was able to capture a distinctive visual image of the hatel.
The design was characterized by acsthetic clements enriched by the institutional identity of the
hatel
The reliance on the formal elements in both the toarist sdvertisement, the hatel interior primis
and the interior textile hotel designs works to prove the mental image of the coastal hotel,
The symchroniration of the tourkt advertising with the hotel"s textile designs based on the same
graphic treatment emphasiees the hotel's visual ldentity aml enrlches it
The consolidation of the formal elements of the hotel, bath in its interior textile designs and jts
promotional anneunoements, increases the credibility of the hotel service

15 The ad was able to establish & mental image of the tourist destinatbon meritorfously,
_-_—-—_,———_ee— e—_™NMe e

= o= sl e e =

-
e

-
T

-
-

Questionnaire No. 1 includes the group of treatments executed on the textiles inside the coastal hotel in the first frame, while the second frame
contains the design of the tourist advertisement and its functions in the various advertising media. The third frame includes the set of questions to
be answered in the questionnaire.
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Appendix 2: Shows the questionnaire for deign no. 2.

Propasal Yoo (1) For the design of paintings, carpets, Turniture and chairs
fabric for a coastal hotel imsplired by fish:
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The desigmer draws design ebements fram the coastal environment and eypresses them.

The textile designs showed a distinctive vismal ilentiny that exprosses the Egyvptian coastal entity,
The design provided interesting tourktic warlds capable of sttracting you.

Farniture designs and pendants have helped you relax and enjoy the hotel.

The hotel's Turnitare and pendants designs provided a positive image of the Egyplian coastal
tourkt attractions.

The desigm has attracted your attention.

Yot feel @ distinctive design for the coastal botel farniture amd pendants,

The dieskgn gave the hotel a distimetive character distinguished from it competitors,

The Information comtalned In the advertisement was shaple snd easy to resd and understamd.
The desigm was able to capiure a distinctive visual image of the hotel.

The design was characterized by acsthetic clements enriched by the nstitutional identity of the
hetel.

The reliance on the formal elements in both the tourkst sdvertisement, the hatel interfor primts
and ihe interior textile hotel designs works to prove the mental lnuage of the coastal hotel.

The synchronieation of the tourkt sdvertiing with the hotd's textile designs based on the same
graphic treatment emphasiees the hatel’s viswal Identity amd corlehes it

The comolidation of the formal elements of the hotel. both in its interior textile designs and i
pramoticnal anmeuncements, increases the credibility of the hotel service

The ad was able to establish & mental image of the tourbst destination meritorfously,

advertising poster design inspired from graphic treatments proposal to Four
Seasans hotel which can be used at the entrances of the hatel ar on the road

Stromg agree Agree Donok agree

e

questionnaire No. 2 includes the group of treatments executed on the textiles inside the coastal hotel in the first frame, while the second frame
contains the design of the tourist advertisement and its functions in the various advertising media. The third frame includes the set of questions to
be answered in the questionnaire.
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Appendix 3: Shows the questionnaire for deign no. 3.

Propasal X, (3) for the design of paintings, carpets, chairs fabric and
cushions for a coastal hotel based on fshes:
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The designer draws design clements from the coastal environment and expresses them.

The textile desigms showed o distinctive visual klentity that expresses the Egyptian constal entity.
The design provided interesting touristic worlds capable of attracting vou.

Furmiture deskgns and pendants have helped vos relax and enjoy the hotel,

The otel's farnbture and pendants deslgns provided o positive image of the Egyptian coastal
tourist attractions

The design has attracted your attention.

You feel @ distinetive design for the coastal hotel farniture and pendanis,

The design gave the hatel & distinctive charscter distinguished from its competitors.

The infarmation contained in the advertisement was simple and easy to read and wnd .

alvertising poster design inspired from graphic treatments proposal to Foar
Seavons hotel which cam be used st the entrances of the hotel or on the road

Streng agree Agree Donal agree

The design was able ta capiure & distinctive visual image of the hotel.

The design was characterized by sedhetic elements enriched by the insthtutional identity of the
hotel.

The reliance on the formal chements in both the tourist advertisement, the hatel interior prints
amd the interbor textile hotel designs works to prove the mental insage of the coastal hatel.

The symchronization of the fourlst advertising with the hotel's textile designs based sn the same
graphic treatment emphasizes the hotel's visual identity amd enriches it

The comsalidation of the formal elements of the hotel. both in its interior textibe designs and s
promotional annouscements, increases the eredibility of ihe hotel service

The ad was able to establish a mental image of the tourkst destination meritoriously.
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questionnaire No. 3 includes the group of treatments executed on the textiles inside the coastal hotel in the first frame, while the second frame
contains the design of the tourist advertisement and its functions in the various advertising media. The third frame includes the set of questions to
be answered in the questionnaire.
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Appendix 4: Shows the questionnaire for deign no. 4.

Proposal N, (4) for the design of paintings, carpets, chairs fabric and advertising poster design inspired from graphic treatments proposal to Four
cushibons far a coastal hotel based on fishes: Hillbom hotel which can be wied st the entrances of the hotel ar on the read

The designer draws design elements from the coastal covironment and expresses them.

The textile deskgms showed a distinetive viseal klentity that expresses the Egypiian coastal entity,
The design provided interesting touristic worlds capable of atiracting you.

Furniture designs and pendants have helped vom relax and enjoy the hotel,

The hatel’s farnbure aml pendants deskgns provided a positive image of the Egyptian coavtal
tourist sttractions.

The design has attracted your attention.
You feel a distinetive deskgn for the caastal botel furnifure and pendants.
The design gave the hotel a distinctive character distinguished from s competitors.
The information contained in the advertisemsent was simple and casy o read and understand.
The design was sble to capture a distinctive visual image of the botel
The design was characterized by aesthetic elements enriched by the institutional identity of the
hatel.
The relkamce om the formal clements im both the tourist sdvertisement, the hotel nterior prins
andl thee imterbor textile hatel designs works to prove the mental image of the coxstal hatel.
The synchronization of the tourist sdvertising with the hotel's textile desigms baved on the same
graphic reatment emphasizes the hotel's visual identity and enriches it

14 The consolidation of the formal elements of the hotel, both in its interior textile designs and it

promotional annoancements, increases the credibility of the hotel service

15 The ad was able to establish a mental image of the tourkst destination meritoriously,
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questionnaire No. 4 includes the group of treatments executed on the textiles inside the coastal hotel in the first frame, while the second frame
contains the design of the tourist advertisement and its functions in the various advertising media. The third frame includes the set of questions to
be answered in the questionnaire.
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