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Abstract

Medical tourism is a tourism form that sets medical treatment as the primary purpose. Many developing countries are currently planning
legally and practically for this market since it has been regarded as a way to increase gross domestic product, improve services, generate foreign
exchange, create a more favorable trade balance, and boost tourism. The present study expands the understanding of the time horizon perspective
in medical tourists’ decision-making strategies, which significantly contributes to hospital management and medical tourism research.
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Introduction

Medical tourism is a rising global phenomenon (Chew
& Darmasaputra, 2015, p. 119). Its emergence is because of
globalization in healthcare (Hopkins, Labonte, Runnels, &
Packer, 2010; Meghani, 2011), and it is a result of continuing
seeking for lower costs, better quality care, shorter waiting lists
(Ngamvichaikit & Beise-Zee, 2014), and purchasing of human
organs [1]. Historically, patients in less-developed countries
often traveled to medical centers in more developed countries,
receiving services that were unavailable in their home countries
[2]. However, the direction of medical tourism flows has changed
during the last two decades since technology and medical know-
how dissolved in emerging-market countries such as India,
Hungary, Thailand, and Turkey [3]. In addition, outbound medical
tourism has become increasingly common among high-income
countries as government capacity constraints (e.g., European), the
loss of employer-provided insurance coverage (e.g., America), and
increasing healthcare costs [4].

Patients who travel to a foreign country for treatment often
face various institutional and social challenges, such as a huge
amount of money spent, follow-up care, and a range of risks. What
drove the patients to make the decision? What kind of reason
prompted them to revisit? The answer to these questions will
help stakeholders to recognize vital factors in medical travelers
repurchase decision-making processes and understand their
emotional experience, which is critically important for improving

the competitiveness of medical tourism destinations and

developing convincing communication programs.

Effects of time horizon perspective and age on social
goal pursuit

Socioemotionalselectivetheory (SST) posited thatthe (chronic)
tendency to perceive time as limited increases with age, and the
priorities of different social goals would change correspondingly
[5,6]. SST is proposed based on three presumptions: first, social
interaction is the core to survival, with predispositions toward
social interest and social attachment having evolved over the
millennia. Second, human behavior is driven by expectations of
achieving goals. Third, people have multiple or even opposite
goals. And the key postulate of SST is that the relative importance
of goals changes as a function of future time horizons [7].

According to SST, there are two categories of social goals:
acquisition of knowledge (future-oriented goal) and regulation
of emotions (present-oriented goals). The purpose of a future-
oriented goal is to obtain knowledge in social interaction with
others for getting prepare for the future. The present-oriented
goals aim to control a variety of emotional states, focusing on the
meaning of life and the intimacy of emotions, which are always
expressed as avoiding negative emotions and tending to maintain a
positive emotional state. Past research has consistently found that
aging is associated with an increased focus on present-oriented
goals, especially personal values and experiences [8], and a
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decreased emphasis on non-emotional information. Furthermore,
aging influence how older respond to marketing variables, such
as product information [9]; advertising e.g., [10-12] and retail
channels [13]. The main reason for this attentional shift is a
cognitive decline, maturation, and the perception of time [8].

Furthermore, [14,15] explained the important role of the
subjective sense of future time in human motivation, which
implied that time left is a better predictor than chronological
age, emotional, and motivational variables. This is because
motivational shift occurs with age but also appears in other
contexts (for example, geographical relocations, illnesses, and
war) that limit subjective future time.

SST regards the subjective sense of future time as an essential
factor for explaining changes in social goals, highlighting that
perceptions of future time can predict the pursuit of the social goal
[15]. When the future is perceived as long and nebulous, future-
oriented goals related to gathering information and expanding
horizons are prioritized over emotional gratification. When
time horizons are constrained, present-oriented goals related
to emotional satisfaction and meaning are prioritized over goals
associated with long-term rewards. [16] proved that an older
individual is more likely to be in touch with a familiar, intimate
companion, which is related to obtaining short-term benefits.

Discussion

To date, most studies paid attention to medical tourists
who traveled to the hospital in emerging market countries [17]
and analyzed the consumer behavior based on the influence of
service quality [18], price [19], satisfaction [20], or comparative
advantage [21]. However, it is unclear what changes will occur if
from a time horizon perspective.

Conclusion

This paper concludes that the effects of the time horizon
perspective play an important role in medical tourists’ decision-
making strategies. Future research should consider tourists’
perceived time of the future since past research has revealed
reliable changes will occur in social goal pursuit with age and
subjective sense of future time [7,15].

References

1. Donchin A (2010) Reproductive tourism and the quest for global
gender justice. Bioethics 24(7): 323-332.

2. Piazolo M, Zanca NA (2011) Medical tourism - A case study for the USA
and India, Germany and Hungary. Acta Polytechnica Hungarica 8(1):
137-160.

3. Johnson TJ, Garman AN (2010) Impact of medical travel on imports and
exports of medical services. Health Policy 98(2-3): 171-177.

2022; 7(4): 555719. DOI: 10.19080/ASM.2022.07.555719

4. Gan LL, Frederick JR (2018) The choice of facilitators in medical
tourism. Health Marketing Quarterly 35(1): 65-83.

5. Carstensen LL (1991) Selectivity theory: Social activity in life-span
context. In Annual Review of Gerontology and Geriatrics, pp. 195-217.

6. Mather M, Carstensen LL (2005) Aging and motivated cognition: the
positivity effect in attention and memory. Trends in Cognitive Sciences
9(10): 496-502.

7. Carstensen LL, Isaacowitz DM & Charles ST (1999) Taking time
seriously: A theory of socioemotional selectivity. American Psychologist
54(3): 165-181.

8. Labouvie-Vief G, Blanchard-Fields F (1982) Cognitive Ageing and
Psychological Growth. Ageing and Society 2(2): 183-209.

9. Lockenhoff CE, Carstensen LL (2007) Aging, emotion, and health-
related decision strategies: Motivational manipulations can reduce age
differences. Psychology and Aging 22(1): 134-136.

10.Drolet A, Williams P & Lau-Gesk L (2007) Age-related differences
in responses to affective vs. rational ads for hedonic vs. utilitarian
products. Marketing Letters 18(4): 211-221.

1

=

. Notthoff N, Carstensen LL (2014) Positive messaging promotes walking
in older adults. Psychology and Aging 29(2): 329-341.

12. Williams P, Drolet A (2005) Age-Related Differences in Responses to
Emotional Advertisements. Journal of Consumer Research 32(3): 343-
354.

13. Lambert-Pandraud R, Laurent G, Lapersonne E (2005) Repeat
Purchasing of New Automobiles by Older Consumers: Empirical
Evidence and Interpretations. Journal of Marketing 69(2): 97-113.

14.Pour MA, Drolet A (2019) The influence of age and time horizon
perspective on consumer behavior. Current Opinion in Psychology 26:
94-97.

15. Carstensen LL (2006) The influence of a sense of time on human
development. In Science 312(5782): 1913-1915.

16.Lang F, aging LC-P (2002) Time counts: future time perspective, goals,
and social relationships. Psycnet.Apa.Org 17(1): 125-139.

17.Gan LL, Frederick JR (2015) Medical Tourism: Consumers’ Concerns
Over Risk and Social Challenges. Journal of Travel & Tourism Marketing
32(5): 503-517.

18.Rad N, Som A & Zainuddin Y (2010) Service quality and patients’
satisfaction in medical tourism. Citeseer 10: 24-30.

19.Park JK, Ahn ], Yoo WS (2017) The Effects of Price and Health
Consciousness and Satisfaction on the Medical Tourism Experience.
Journal of Healthcare Management 62(6): 405-417.

20.0lya H, Nia TH (2020) The Medical Tourism Index and Behavioral
Responses of Medical Travelers: A Mixed-Method Study. Journal of
Travel Research 60(4): 779-798.

21. Piazolo M, Hungarica NZ-AP (2011) Medical tourism: A case study for
the USA and India, Germany and Hungary. Acta Polytechnica Hungarica
8(1): 2011-2137.

How to cite this article: Hanlin XU, Yujie S. Medical Tourism Decision-Making Strategies-Effects of Time Horizon Perspective. Ann Soc Sci Manage Stud.


http://dx.doi.org/10.19080/ASM.2022.07.555719
https://pubmed.ncbi.nlm.nih.gov/20690916/
https://pubmed.ncbi.nlm.nih.gov/20690916/
https://pubmed.ncbi.nlm.nih.gov/20619919/
https://pubmed.ncbi.nlm.nih.gov/20619919/
https://pubmed.ncbi.nlm.nih.gov/29474154/
https://pubmed.ncbi.nlm.nih.gov/29474154/
https://pubmed.ncbi.nlm.nih.gov/16154382/
https://pubmed.ncbi.nlm.nih.gov/16154382/
https://pubmed.ncbi.nlm.nih.gov/16154382/
https://pubmed.ncbi.nlm.nih.gov/10199217/
https://pubmed.ncbi.nlm.nih.gov/10199217/
https://pubmed.ncbi.nlm.nih.gov/10199217/
https://pubmed.ncbi.nlm.nih.gov/17385990/
https://pubmed.ncbi.nlm.nih.gov/17385990/
https://pubmed.ncbi.nlm.nih.gov/17385990/
https://link.springer.com/article/10.1007/s11002-007-9016-z
https://link.springer.com/article/10.1007/s11002-007-9016-z
https://link.springer.com/article/10.1007/s11002-007-9016-z
https://pubmed.ncbi.nlm.nih.gov/24956001/
https://pubmed.ncbi.nlm.nih.gov/24956001/
https://academic.oup.com/jcr/article-abstract/32/3/343/1867186?redirectedFrom=fulltext
https://academic.oup.com/jcr/article-abstract/32/3/343/1867186?redirectedFrom=fulltext
https://academic.oup.com/jcr/article-abstract/32/3/343/1867186?redirectedFrom=fulltext
https://journals.sagepub.com/doi/10.1509/jmkg.69.2.97.60757
https://journals.sagepub.com/doi/10.1509/jmkg.69.2.97.60757
https://journals.sagepub.com/doi/10.1509/jmkg.69.2.97.60757
https://www.sciencedirect.com/science/article/pii/S2352250X18300757
https://www.sciencedirect.com/science/article/pii/S2352250X18300757
https://www.sciencedirect.com/science/article/pii/S2352250X18300757
https://pubmed.ncbi.nlm.nih.gov/16809530/
https://pubmed.ncbi.nlm.nih.gov/16809530/
https://pubmed.ncbi.nlm.nih.gov/11931281/
https://pubmed.ncbi.nlm.nih.gov/11931281/
https://www.tandfonline.com/doi/abs/10.1080/10548408.2014.918923?journalCode=wttm20
https://www.tandfonline.com/doi/abs/10.1080/10548408.2014.918923?journalCode=wttm20
https://www.tandfonline.com/doi/abs/10.1080/10548408.2014.918923?journalCode=wttm20
https://pubmed.ncbi.nlm.nih.gov/29135765/
https://pubmed.ncbi.nlm.nih.gov/29135765/
https://pubmed.ncbi.nlm.nih.gov/29135765/
https://journals.sagepub.com/doi/10.1177/0047287520915278
https://journals.sagepub.com/doi/10.1177/0047287520915278
https://journals.sagepub.com/doi/10.1177/0047287520915278
http://acta.uni-obuda.hu/Piazolo_Zanca_27.pdf
http://acta.uni-obuda.hu/Piazolo_Zanca_27.pdf
http://acta.uni-obuda.hu/Piazolo_Zanca_27.pdf

Annals of Social Sciences & Management Studies

This work is licensed under Creative Your next submission with Juniper Publishers
@ @ Commons Attribution 4.0 License will reach you the below assets
DOI: 10.19080/ASM.2022.07.555719
¢ Quality Editorial service
¢ Swift Peer Review
¢ Reprints availability
e E-prints Service
e Manuscript Podcast for convenient understanding
¢ Global attainment for your research
¢ Manuscript accessibility in different formats
( Pdf, E-pub, Full Text, Audio)
¢ Unceasing customer service

Track the below URL for one-step submission
https://juniperpublishers.com/online-submission.php

m How to cite this article: Hanlin XU, Yujie S. Medical Tourism Decision-Making Strategies-Effects of Time Horizon Perspective. Ann Soc Sci Manage Stud.
2022; 7(4): 555719. DOI: 10.19080/ASM.2022.07.555719


http://dx.doi.org/10.19080/ASM.2022.07.555719
https://juniperpublishers.com/online-submission.php
http://dx.doi.org/10.19080/ASM.2022.07.555719

	Medical Tourism Decision-Making Strategies -Effects of Time Horizon Perspective
	Abstract
	Introduction
	Discussion
	Conclusion
	References

